
Emily Chen
Assistant Brand Manager

New York, NY 123-456-7890 emily.chen@email.com

www.linkedin.com/in/emilychen www.emilychen.com www.emilychenportfolio.com

SUMMARY

Results-driven Assistant Brand Manager with 5+ years of experience in advertising and brand management, seeking to

leverage my skills in market research, campaign development, and team leadership to drive business growth and enhance

brand reputation.

SKILLS

Market Research Campaign Development• Team Leadership• Social Media Marketing• Data Analysis•

Project Management Time Management• Public Speaking•

EXPERIENCE

Assistant Brand Manager Jan 2020 - Present

Procter & Gamble New York, NY

Assist in the development and execution of brand strategies, conducting market research and analyzing consumer trends to inform campaign

decisions.

• Collaborated with cross-functional teams to launch a new product line, resulting in a 25% increase in sales within the first

quarter

• Analyzed market trends and competitor activity, providing insights that informed a 15% increase in marketing budget

allocation

• Developed and executed social media campaigns, resulting in a 50% increase in followers and a 200% increase in

engagement

• Conducted consumer research and gathered feedback, using insights to inform product development and improve

customer satisfaction

Junior Brand Manager Jun 2018 - Dec 2019

Unilever London, UK

Supported the development and execution of brand plans, working closely with external agencies and internal stakeholders to drive brand

growth.

• Assisted in the launch of a new product, resulting in a 10% increase in sales within the first six months

• Developed and executed in-store promotions, resulting in a 20% increase in sales and a 15% increase in customer

engagement

• Collaborated with the marketing team to develop and execute a social media campaign, resulting in a 30% increase in

followers and a 100% increase in engagement

• Conducted market research and analyzed consumer trends, providing insights that informed brand strategy and campaign

development

EDUCATION

Bachelor of Business Administration Sep 2014 - May 2018

University of Michigan Ann Arbor, MI

Marketing GPA: 3.5

CERTIFICATES

Google Analytics Certification

Google

2020

Certification in Google Analytics, demonstrating expertise in data analysis and campaign measurement

AWARDS

Procter & Gamble Brand Management Award

Procter & Gamble

2020

Award for outstanding contribution to brand management, recognizing innovative campaign development and execution

LANGUAGES

English

Native

Spanish

Fluent

STRENGTHS

Strategic Thinking — 

Ability to develop and execute strategic plans, analyzing market trends and consumer behavior to drive business growth

Leadership — 

Proven ability to lead cross-functional teams, motivating and guiding team members to achieve shared goals and objectives

Communication — 

Excellent written and verbal communication skills, with the ability to effectively present complex ideas and negotiate with

stakeholders

HOBBIES

Reading • Hiking

REFERENCES

John Smith

Brand Manager

john.smith@pg.com

Supervisor

Jane Doe

Marketing Director

jane.doe@unilever.com

Colleague
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