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Summary

Results-driven Brand Director with 8+ years of experience in developing
and executing brand strategies that drive business growth and increase
brand awareness. Proven track record of success in leading cross-
functional teams and collaborating with senior leadership to achieve
business objectives.

Experience

Brand Director Jan 2018 - Present
Procter & Gamble New York, NY

Develop and execute brand strategies to drive business growth and
increase brand awareness

* Led cross-functional teams to launch new product lines, resulting in
25% increase in sales revenue

+ Collaborated with senior leadership to develop and execute brand vision
and strategy

+ Managed and optimized $10M+ marketing budget to achieve 15% ROI

» Developed and implemented brand metrics and KPIs to measure brand
performance

Senior Brand Manager Jun 2015 - Dec 2017
Unilever London, UK

Developed and executed brand plans to drive business growth and
increase brand awareness

* Led team to launch new product lines, resulting in 15% increase in sales
revenue

+ Collaborated with cross-functional teams to develop and execute brand
campaigns
« Managed and optimized $5M+ marketing budget to achieve 10% ROI

» Developed and implemented brand metrics and KPIs to measure brand
performance

Education

Master of Business Administration 2010 - 2012
Harvard Business School Boston, MA
MBA GPA: 3.8/4.0
Bachelor of Arts 2006 - 2010
University of Michigan Ann Arbor, Ml

BA GPA: 3.5/4.0

@ New York, NY

(& example.com/portfolio

Skills

* Brand Strategy

» Marketing Management
* Team Leadership

+ Data Analysis

» Communication

Languages

Native
Fluent

English
Spanish

Certificates

Certified Marketing
Professional

2015

American Marketing Association

Certification in marketing
management

Hobbies

Reading
Traveling

Strengths

Strategic Thinking

Ability to develop and execute
brand strategies that drive
business growth

Leadership

Ability to lead cross-functional
teams and collaborate with senior
leadership



Publications

The Impact of Social Media on Brand Awareness 2019
Research study on the impact of social media on brand awareness
https://www.example.com/publication



