Emily Chen

123-456-7890
emilychen.com

emilychen@email.com
New York, NY
linkedin.com/in/emilychen

SUMMARY

emilychen.com/portfolio

SKILLS

Highly motivated and organized Brand Manager Intern with 2+ years
of experience in brand management, marketing, and team
leadership. Proven track record of successfully managing brand
campaigns, developing marketing strategies, and leading cross-
functional teams to achieve business objectives.

EXPERIENCE

Brand Manager Intern
Procter & Gamble

Assisted in the development and execution of brand strategies for
multiple product lines, resulting in a 25% increase in brand awareness
and a 15% increase in sales.

=9 Jun 2022 - Aug 2022 © New York, NY
- Conducted market research and analyzed consumer trends to
inform brand positioning and marketing strategies

* Collaborated with cross-functional teams to launch new product
lines, resulting in @ 30% increase in sales within the first 6 months

- Developed and implemented social media campaigns, resultingin a
50% increase in followers and a 25% increase in engagement

* Analyzed campaign metrics and provided data-driven
recommendations to optimize brand performance

Marketing Coordinator
Coca-Cola

Coordinated marketing campaigns and events, resulting in a 20%
increase in brand awareness and a 10% increase in sales.

= Jan 2021 - May 2022 © Atlanta, GA
* Assisted in the development and execution of marketing strategies,
including social media, email, and event marketing

* Collaborated with the sales team to develop and implement
account-specific marketing plans, resulting in a 15% increase in
sales

* Managed and analyzed campaign metrics, providing data-driven
recommendations to optimize marketing performance

* Coordinated logistics and execution of marketing events, resulting in
a 25% increase in event attendance

Marketing strategy development
Brand management
Team leadership Data analysis
Social media marketing

Event planning Communication

Project management

LANGUAGES

English 00000

Spanish 00000

EDUCATION

Bachelor's

University of Pennsylvania

(9 2018-2022  © Philadelphia, PA
Marketing * GPA: 3.5

CERTIFICATES

Google Analytics Certification

5 2021 Google

Certification in Google Analytics,
demonstrating expertise in data analysis and
marketing metrics.

HubSpot Inbound Marketing
Certification
5] 2020 HubSpot

Certification in inbound marketing,
demonstrating expertise in marketing
strategy development and execution.

STRENGTHS

Strategic thinking

Ability to develop and execute marketing
strategies that drive business results.



PROJECTS Team leadership

Brand Relaunch Ability to lead cross-functional teams to
achieve business objectives.

Project Lead

£ Mar 2022 - May 2022 Data-driven decision making
Led a team of 5 to re-launch a brand, resulting in a 30% increase in Ability to analyze campaign metrics and
brand awareness and a 20% increase in sales. provide data-driven recommendations to
Market research * Competitor analysis * optimize marketing performance.

Marketing strategy development

Social Media Campaign
Team Member
f=9 Jun 2021 - Aug 2021

Assisted in the development and execution of a social media
campaign, resulting in a 50% increase in followers and a 25% increase
in engagement.

Social media marketing < Content creation °
Influencer partnerships



