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SUMMARY

Brand manager with 9 years across Procter & Gamble and Unilever, blending Brand Strategy, Consumer Insights, and full P&L Management to
grow personal-care portfolios. Directed a relaunch that delivered a 25% sales lift and 30% awareness gain, and led Go-to-Market Strategy for a
new line that reached 20% category share in 6 months. Recognized for Cross-Functional Leadership and Integrated Marketing Campaigns that
turn insight into measurable revenue.

EXPERIENCE
Senior Brand Manager - Personal Care Jul 2021 - Present
Procter & Gamble (Olay brand) New York, NY

Owned strategy, P&L, and go-to-market for Olay's premium skin-care franchise in North America.
- Directed the Olay Retinol 24 North America relaunch, driving a 25% sales lift and 30% unaided awareness gain worth $88M in 12 months

- Launched the Olay Mineral SPF line through a disciplined New Product Launch process, capturing 20% category share and 4 IRI top-10 SKUs
in 6 months

- Managed a $42M annual P&L, holding gross margin at 64% despite 6% price-pack cost pressure across the personal-care portfolio
- Executed a Social Media Strategy across TikTok and Instagram, growing followers 50% to 1.8M and lifting engagement 200% via 14 creators
- Analyzed Consumer Insights from Nielsen and Numerator to reposition the range, adding 3 points of household penetration in 9 months

Brand Manager - Skin Care Aug 2018 - Jun 2021
Unilever (Dove brand) Englewood Cliffs, NJ
Led brand and creative for Dove's sensitive-skin range across North America.

- Grew a $30M Dove sensitive-skin P&L, delivering 14% YoY revenue growth for three consecutive years

- Led the 'Real Beauty Reverse' campaign, winning 2 Cannes Lions and 1 Effie Award while lifting brand consideration 18%

- Directed Agency Management across Ogilvy, Mindshare, and 3 indie shops, steering an $18 M media budget to a 22% efficiency gain

- Coordinated cross-functional R&D, sales, and finance teams to ship a reformulation that cut costs 8% and improved margin 4 points

Assistant Brand Manager Jul 2016 - Jul 2018
Unilever Englewood Cliffs, NJ
Supported innovation and activation for the Dove Body Wash portfolio.

- Launched 4 limited-edition Dove Body Wash SKUs that contributed $5M incremental revenue and 12% line growth in year one

- Drove the Stage-Gate innovation pipeline for Body Wash, accelerating 3 concepts from ideation to shelf in 10 months

- Analyzed IRI scan data and shopper research to size 5 new concepts, prioritizing the 2 with highest volume potential

- Delivered a 12% revenue lift on the Body Wash line, earning promotion to Brand Manager within 24 months

SKILLS

- Brand Strategy - Consumer Insights - Cross-Functional Leadership

- P&L Management - Agency Management - Go-to-Market Strategy

+ New Product Launch - Social Media Strategy - Integrated Marketing Campaigns
EDUCATION

Master of Business Administration 2014 - 2016
Northwestern University, Kellogg School of Management Evanston, IL
Marketing and Strategy

Bachelor of Arts 2009 - 2013
University of Pennsylvania Philadelphia, PA

Communications and Marketing

CERTIFICATES

ANA Brand Marketing Master Oct 2022
Association of National Advertisers

Effie Awards Judge Jan 2024
Effie Awards



AWARDS

Cannes Lions Bronze - Brand Experience
Cannes Lions International

P&G Olay Brand of the Year - North America
Procter & Gamble

HOBBIES

Jun 2020

Jan 2024

Mentor at She Runs It NY



