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Summary

Results-driven Brand Marketing Manager with 8+ years of experience in

developing and executing multi-channel marketing strategies that drive

brand awareness, customer engagement, and revenue growth. Proven

track record of success in leading cross-functional teams, managing

budgets, and analyzing market trends to inform data-driven decisions.

Experience

Brand Marketing Manager Jan 2018 - Present

Procter & Gamble New York, NY

Develop and execute brand marketing strategies to drive business growth
and increase brand awareness

• Led a team of 5 marketers to launch a new product line, resulting in a
25% increase in sales within the first 6 months

• Managed a $1.5M budget to execute multi-channel marketing
campaigns, achieving a 30% ROI

• Analyzed market trends and consumer insights to inform product
development and marketing strategies

• Collaborated with cross-functional teams, including sales, product, and
creative, to drive business results

Marketing Manager Jun 2015 - Dec 2017

Unilever Chicago, IL

Developed and executed marketing campaigns to drive brand awareness
and customer engagement

• Led a team of 3 marketers to launch a new brand, resulting in a 50%
increase in brand awareness within the first 3 months

• Managed a $750K budget to execute social media and influencer
marketing campaigns, achieving a 25% increase in engagement

• Analyzed consumer insights and market trends to inform marketing
strategies and optimize campaign performance

• Collaborated with sales and product teams to drive business results and
meet customer needs

Education

Bachelor's Aug 2010 - May 2014

Northwestern University Evanston, IL

Marketing GPA: 3.5

Publications

The Impact of Social Media on Consumer Behavior 2019

Published in the Journal of Marketing Research, this study examines the
impact of social media on consumer behavior and provides insights for
marketers

example.com/publication

Skills

• Marketing Strategy

• Brand Management

• Team Leadership

• Budget Management

• Market Analysis

• Data Analysis

• Creative Development

• Project Management

• Communication

• Collaboration

Languages

English Native

Spanish Fluent

Certificates

Certified Marketing
Professional
2016

American Marketing Association

Completed a certification program
in marketing, demonstrating
expertise in marketing principles
and practices

Hobbies

Reading

Strengths

Strategic Thinking
Ability to develop and execute
long-term marketing strategies
that drive business results

Leadership
Proven ability to lead and manage
high-performing teams to achieve
marketing goals

Creativity
Skilled in developing innovative
marketing campaigns that capture
customer attention and drive
engagement
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