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= SUMMARY

Results-driven Brand Strategist with 5+ years of experience in developing and implementing brand strategies to
drive business growth and increase brand awareness. Proven track record of success in leading marketing
campaigns and managing cross-functional teams. Skilled in brand strategy, marketing campaigns, market
research, data analysis, team management, and communication.

= SKILLS

Other Skills: Brand Strategy, Marketing Campaigns, Market Research, Data Analysis, Team Management, Communication,

Project Management

= EXPERIENCE

Brand Strategist 2020 - Present
Procter & Gamble New York, USA
Develop and implement brand strategies to drive business growth and increase brand awareness

o Conducted market research and analyzed consumer trends to inform brand strategy

o Collaborated with cross-functional teams to develop and launch new products and campaigns

» Analyzed campaign metrics and adjusted strategies to optimize performance, resulting in a 25% increase in
brand awareness and a 15% increase in sales

Marketing Manager 2015 - 2020
Coca-Cola Atlanta, USA
Led marketing campaigns and developed brand strategies to drive business growth and increase brand awareness

» Developed and executed multi-channel marketing campaigns, resulting in a 30% increase in brand awareness
and a 20% increase in sales

» Managed and optimized marketing budgets to achieve maximum ROI, resulting in a 25% reduction in marketing
costs

— EDUCATION

Master of Business Administration 2018 - 2020
New York University New York, USA
Marketing GPA: 3.8

= CERTIFICATES

Certified Brand Strategist 2019
The Branding Academy

Completed a comprehensive course in brand strategy and development



= AWARDS

Best Brand Strategist 2020
The Branding Institute

Awarded for outstanding achievements in brand strategy and development

— LANGUAGES
English

Native

— HOBBIES

Reading industry publications and attending marketing conferences



