
Nathan Brooks
Digital Brand Manager

example@email.com
123-456-7890
New York, USA
example.com
linkedin.com/in/example
example.com/portfolio

Skills

• Digital Marketing

• Brand Management

• Social Media Marketing

• Content Marketing

• Data Analysis

• Team Management

• Communication

Languages

English Native

Spanish Fluent

Education

Bachelor's 2015 - 2019

University of California, Los Angeles
Los Angeles, USA

Marketing GPA: 3.5

Certificates

Google Analytics Certification
2020

Google
Certified in Google Analytics,
demonstrating expertise in data analysis
and campaign measurement

HubSpot Inbound Marketing
Certification
2019

HubSpot
Certified in inbound marketing,
demonstrating expertise in content
marketing, social media, and lead
generation

Summary

Results-driven Digital Brand Manager with 8+ years of
experience in developing and executing multi-channel brand

strategies that drive business growth, improve brand
awareness, and foster customer engagement. Proven track

record of delivering high-impact campaigns that exceed ROI
expectations and boost brand reputation.

Experience

Digital Brand Manager Jan 2020 - Present

ABC Corporation New York, USA

Led the development and execution of digital brand strategies across
social media, email, and content marketing channels, resulting in a
25% increase in brand awareness and a 30% boost in website traffic.

• Developed and managed digital brand campaigns that drove a 20%
increase in sales revenue

• Collaborated with cross-functional teams to launch new product
lines, resulting in a 50% increase in customer engagement

• Managed and optimized digital marketing budgets to achieve a
25% reduction in costs

• Analyzed campaign metrics and provided data-driven insights to
inform future brand strategies

Senior Marketing Specialist Jun 2018 - Dec 2019

DEF Agency Los Angeles, USA

Contributed to the development and execution of integrated
marketing campaigns that drove a 15% increase in brand awareness
and a 20% boost in lead generation.

• Created and implemented social media strategies that increased
followers by 50% and engagement by 200%

• Collaborated with the content team to develop and publish blog
posts, resulting in a 30% increase in website traffic

• Assisted in the management of marketing budgets and provided
insights to optimize campaign spend

• Analyzed campaign metrics and provided recommendations to
improve future campaign performance
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