
Bianca Nguyen
D I G I T A L  M A R K E T I N G  B U S I N E S S  O W N E R  /  A G E N C Y

F O U N D E R

bianca.nguyen@email.com | (555) 491-2084 | Los Angeles, CA

brightleafdigital.com | linkedin.com/in/biancangu

Results-driven digital marketing agency owner with 9 years building Brightleaf Digital from a solo freelance

practice to an 18-person boutique agency. Managed $8.5M in annual client ad spend across Meta, Google,

and TikTok. Average client ROAS of 5.1x. Former HubSpot partner agency with expertise in inbound

marketing, paid media, and marketing analytics.

SUMMARY

Founder & Managing Director 2015–Present

Brightleaf Digital LLC Los Angeles, CA

• Founded and grew full-service digital marketing agency from 1 to 18 employees with $2.8M annual agency
revenue

• Managed $8.5M in annual client ad spend delivering average ROAS of 5.1x across Meta, Google, and TikTok
channels

• Retained 94% of clients year-over-year through monthly performance reviews and proactive strategy pivots

• Developed proprietary reporting framework adopted by all client accounts, reducing monthly reporting time
by 40%

Digital Marketing Manager 2012–2015

Fullscreen Media (Warner Bros. Discovery subsidiary) Los Angeles, CA

• Managed paid social campaigns across 8 entertainment brand accounts with combined monthly budget of
$650,000

• Grew 3 brand accounts from under 100K to over 1M Instagram followers through organic and paid content
strategy

• Reduced cost-per-lead by 38% through audience lookalike optimization and creative refreshes on Meta
campaigns

Digital Marketing Coordinator 2011–2012

TBWA\Chiat\Day Los Angeles, CA

• Supported senior account team on digital campaigns for Nissan, Gatorade, and Airbnb accounts

• Coordinated influencer outreach campaigns engaging 85 micro-influencers across Instagram and YouTube

EXPERIENCE

Digital Marketing Campaign Jan 2020 - Mar 2020

Project Lead
Developed and executed a digital marketing campaign for a small business client, resulting in a 30% increase in
sales revenue within 2 months

Google Analytics • Facebook Ads • Email Marketing

PROJECTS

Meta Ads / Paid Social Google Ads / SEM TikTok Advertising Agency Management

Campaign Strategy Marketing Analytics HubSpot CRM Client Retention

SKILLS

Bachelor of Arts, Communications & Digital Media 2007–2011

University of California, Los Angeles Los Angeles, CA

GPA: 3.7

EDUCATION

English Native

LANGUAGES

Meta Blueprint – Certified Media Planning Professional 2020

Meta
Advanced Meta certification in media planning, audience strategy, and campaign measurement.

Google Ads Certified – Search, Display & Shopping 2019

Google
Google Ads certification covering search, display, and shopping campaign management and optimization.

HubSpot Inbound Marketing Certification 2018

HubSpot Academy
Certification in HubSpot inbound methodology, content marketing, and lead nurturing.

CERTIFICATES
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