Fatima Al-Rashid

Food and Beverage Brand Manager

Purchase, NY - (555)718-3496 - fatima.alrashid.cpg@email.com -« linkedin.com/in/fatimaalrashid-cpg

SKILLS

Price-Pack Architecture
Circana/ IRI Elasticity
Innovation & Stage-Gate

Retailer IJBPs (Walmart,

Kroger)
P&L Ownership
Nielsen Discover

Trade & Promo Optimization

EDUCATION

Master of Business
Administration

2018 - 2020

Northwestern University -
Kellogg School of
Management

Evanston, IL

Marketing & StrategyGPA: 3.9

Bachelor of Arts 2013 - 2017
Georgetown University
Washington, DC

Economics GPA: 3.8

CERTIFICATES

Pragmatic Marketing
PMC-IV

Pragmatic Institute
2022

Nielsen Certified
Practitioner

NielsenlQ
2023

SUMMARY

PepsiCo Brand Manager owning a $130M beverage SKU; delivered +3.1
share points and +6.2% net revenue growth in a category growing 1.4%.
Reshaped the price-pack ladder using Circana/IRI elasticity models for
+290 bps margin and launched 2 functional-beverage line extensions
reaching 68% ACV at month 6 with +22% repeat vs category.

EXPERIENCE

Mar 2023 - Present
Purchase, NY

Brand Manager - Functional Beverages
PepsiCo
Lead a S130M SKU and 2 line extensions across Walmart, Kroger, and Costco

doors.

- Delivered +3.1 share points and +6.2% net revenue on a $130M SKU in a
category growing only 1.4%

+ Unlocked +290 bps margin via a Circana/IRI elasticity-modeled price-pack
ladder, with no velocity loss at Walmart or Kroger

+ Launched 2 functional-beverage line extensions inside 9 months to
shipment, reaching 68% ACV at month 6 and +22% repeat vs category

+ Owned a $14M working-media plan across linear, CTV, and retail-media;
ROAS 4.6x vs 3.2x plan

Jul 2020 - Feb 2023
Atlanta, GA

Associate Brand Manager
Coca-Cola Company

ABM on the energy-drinks portfolio.
+ Co-led a relaunch that grew the portfolio +9% NSV in year 1

« Built the Costco club-channel program lifting club-volume share +180 bps



LANGUAGES

English
Fluent
Arabic

Native

French
Conversational

STRENGTHS

Elasticity Native

Builds the price-pack ladder
before the brief, not after
pushback.

Repeat-Rate Mindset

Optimizes innovation around 6-
month repeat, not just trial.



