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New York, NY 123-456-7890 emily.johnson@email.com linkedin.com/in/emilyjohnson

www.emilyjohnson.com www.emilyjohnsonportfolio.com

SUMMARY

Results-driven Head of Content with 8+ years of experience in developing and executing content strategies

that drive engagement, conversions, and revenue growth. Proven track record of success in leading cross-

functional teams, managing budgets, and collaborating with stakeholders to produce high-quality content that

resonates with diverse audiences.

SKILLS

Other Skills: Content Strategy, Content Creation, Team Management, Budget Management, SEO, Social Media Marketing, 

Email Marketing, Analytics, Project Management

EXPERIENCE

Head of Content Jan 2018 - Present

Content Creation Agency New York, NY

Lead a team of 10 content creators to develop and execute content strategies that drive business results. Collaborate with
stakeholders to conceptualize, create, and distribute content across multiple channels, including social media, blog, and
email marketing.

• Developed and executed a content strategy that increased website traffic by 25% and social media engagement

by 50% within 6 months

• Managed a budget of $100,000 to produce high-quality content, resulting in a 20% reduction in costs and a 30%

increase in ROI

• Collaborated with the sales team to create targeted content that drove a 15% increase in conversions and a 20%

increase in revenue

• Mentored and trained junior team members, resulting in a 25% increase in productivity and a 30% increase in job

satisfaction

Senior Content Manager Jun 2015 - Dec 2017

Digital Marketing Agency Los Angeles, CA

Developed and implemented content strategies that drove business results, including a 30% increase in website traffic and a
25% increase in social media engagement.

• Created and edited high-quality content, including blog posts, social media posts, and email marketing

campaigns, resulting in a 20% increase in engagement and a 15% increase in conversions

• Collaborated with the SEO team to optimize content for search engines, resulting in a 25% increase in organic

traffic and a 30% increase in search engine rankings

• Managed a team of 5 content creators, providing guidance, feedback, and support to ensure high-quality content

and timely delivery

• Analyzed metrics and adjusted content strategies accordingly, resulting in a 15% increase in ROI and a 20%

increase in customer satisfaction

EDUCATION

Bachelor's Jun 2010 - May 2014

University of California, Los Angeles Los Angeles, CA

English GPA: 3.5

CERTIFICATES

Content Marketing Certification Jun 2016

American Marketing Association

Completed a certification program in content marketing, covering topics such as content strategy, creation, and distribution.

AWARDS

Best Content Marketing Campaign Jun 2019

Content Marketing Institute

Received an award for the best content marketing campaign, recognizing the team's efforts in creating and executing a
successful content strategy.

LANGUAGES

English

Native

Spanish

Intermediate

HOBBIES

Reading • Writing • Hiking

REFERENCES

Jane Doe

CEO

jane.doe@email.com

Supervisor

John Smith

Marketing Manager

john.smith@email.com

Colleague
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