SOPHIA LEROUX

HIGH-FASHION MODEL

CONTACT

@ sophia.leroux@gmail.com
Q (555)156-4427

@ New York, NY

@ sophialeroux.com

o linkedin.com/in/sophia-lerou
x-model

(M sophialeroux.com/portfolio

SKILLS

e Runway Modeling

o Editorial Modeling

o Commercial Modeling
o Photography

e Social Media Marketing

EDUCATION

Bachelor's Degree

Sep 2015 - Jun 2019

Fashion Institute of Technology
New York City, USA

Fashion Merchandising

GPA: 3.5

LANGUAGES

English Native
French Fluent

CERTIFICATES

Modeling Certificate
Jun2018
Modeling Academy

Completed amodeling course
with a focus onrunway, editorial,
and commercial modeling

SUMMARY

Polished High-Fashion Model with 3+ years of international editorial and
luxury runway experience, currently represented by Elite Model
Management. Walked 22 shows per NYFW and Paris FW season for clients
including Louis Vuitton, Givenchy, and Balenciaga. Booked cover features
in Vogue Italia and Numéro Magazine; grew personal brand following by
90K in 12 months through strategic luxury content.

EXPERIENCE
High-Fashion Model

Elite Model Management

Jan2021- Present
New York, NY

Luxury segment represented model focused on high-concept editorial,
couture runway, and prestige brand advertising.

o Walkedin 22 high-fashion shows per season across NYFW and Paris Fashion
Week for Louis Vuitton, Givenchy, and Balenciaga, generating€120,000in
annual show fees

e FeaturedinVogue Italiaand Numéro Magazine cover-adjacent editorial
spreads, boosting personal brand equity and delivering 3 unsolicited
agency upgrade offers

o GrewlInstagram following by 90,000 in 12 months through collaborations
with luxury fashion creators, increasing inbound brand inquiry volume by
55%

o Securedaé-month exclusivity contract with an LVMH brand for digital and
print campaigns worth $78,000

Model Jun2019 - Dec 2020
Ford Models Los Angeles, CA

Entry-level represented model completing commercial and emerging
editorial bookings enroute to high-fashion market.

o Booked 10+ commercial photo shoots per month during first year, building
adiverse portfolio across lifestyle, beauty, and fashion

o Achieved a25% booking rate improvement by year 2 through runway
coaching and dedicated editorial portfolio investment

e Developed 3 ongoing working relationships with fashion photographers,
resultingin 6 paid editorial placements




PROJECTS

Social Media Campaign Mar 2020 - Jun2020
Model

Collaborated with a fashion brand to create a social media campaign,
resultingina 50% increase in followers and a 25% increase in sales

Instagram e Facebook e Twitter




