
JA N E  D O E

P R O D U C T  B R A N D  M A N A G E R

C O N T A C T

example@example.com

123-456-7890

New York, USA

jane.doe/website

linkedin.com/in/example

jane.doe/portfolio

S U M M A R Y

Results-driven Product Brand Manager with 5+ years of experience in

developing and executing brand strategies that drive business growth.

Proven track record of success in managing teams, analyzing market

trends, and developing effective marketing campaigns.

S K I L L S

• Marketing Strategy

• Brand Management

• Market Research

• Team Management

• Communication

• Data Analysis

• Digital Marketing

E D U C A T I O N

Bachelor of Science in

Marketing

Sep 2015 - May 2019

New York University

New York, USA

Marketing GPA: 3.8/4.0

L A N G U A G E S

English Native

Spanish Fluent

C E R T I F I C A T E S

Google Analytics Jun 2020

Google

Google Analytics Certification

Certified Brand Manager

Mar 2019

American Marketing
Association

Certified Brand Manager

E X P E R I E N C E

Product Brand Manager Jun 2020 - Present

Procter & Gamble New York, USA

Product Brand Manager

• Developed and executed brand strategies that drove 25% increase in sales
revenue within 6 months

• Collaborated with cross-functional teams to launch new product lines,
resulting in 30% market share growth

• Conducted market research and analyzed consumer trends to inform
product development and marketing campaigns

• Managed a team of 5 marketing professionals, providing guidance and
mentorship to ensure successful project execution

Assistant Brand Manager Jan 2019 - May 2020

Unilever London, UK

Assistant Brand Manager

• Assisted in the development of brand plans and marketing campaigns,
resulting in 15% increase in brand awareness

• Analyzed market data and consumer insights to identify trends and
opportunities for growth

• Collaborated with external partners to execute marketing campaigns and
promotional events

• Managed a budget of $500,000, ensuring effective allocation of
resources to achieve marketing objectives

P R O J E C T S

New Product Launch Jan 2020 - Mar 2020

Project Lead

Developed a comprehensive brand strategy for a new product launch,
resulting in 20% increase in sales revenue

Google Analytics • Adobe Creative Cloud

Market Research Project Jun 2019 - Aug 2019

Research Lead

Conducted market research and analyzed consumer trends to inform product
development and marketing campaigns

SPSS • Excel
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