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Summary

Senior Product Manager with 9 years of experience building high-growth SaaS products at Netflix and
Workday. Launched flagship features that drove $31M in ARR by combining rigorous Customer Discovery,

Market Research, and Data-Driven Decision Making. Owns Product Strategy and Product Roadmap execution
while providing Cross-Functional Leadership across engineering, design, and data science teams of 20+.
CSPO and PMI-ACP certified, with deep expertise in A/B Testing, Competitive Analysis, and OKR Planning.

Skills

• Product Strategy

• Product Roadmap

• Cross-Functional Leadership

• Data-Driven Decision Making

• Customer Discovery

• Market Research

• Competitive Analysis

• Product Launch

• Agile Project Management

• A/B Testing

• Stakeholder Management

• OKR Planning

Experience

Senior Product Manager Jan 2020 – Present

Netflix Los Gatos, CA

Own the product roadmap for Netflix's Content Discovery personalization platform, used by 240M+ subscribers.

• Launched a contextual recommendation engine that increased average title-selection engagement by 22%,

driving an estimated $8.4M in annual subscriber retention value

• Led a cross-functional squad of 18 across engineering, ML, design, and data analytics through a 6-month

platform re-architecture with zero feature regression

• Drove Product Strategy and quarterly OKR Planning for the discovery portfolio, aligning 4 teams and

reallocating $3M in roadmap investment toward retention

• Directed a quarterly Customer Discovery program of 60+ subscriber interviews, translating findings into 40%

of features shipped over the next two quarters

• Implemented an A/B Testing framework spanning 12 experiments per quarter, lifting recommendation click-

through by 17% and cutting decision time by 3 weeks

Product Manager Mar 2015 – Dec 2019

Workday Pleasanton, CA

Managed the Workday Learning product line for the mid-market segment.

• Delivered 4 major product releases on time and on budget, growing Workday Learning ARR from $6M to $17M

over 4 years

• Led the Product Launch of the mid-market Learning edition, onboarding 18 enterprise clients and generating

$4.2M in first-year ARR

• Reduced average customer onboarding time from 9 weeks to 5.5 weeks by redesigning the implementation

checklist through Stakeholder Management with success teams

• Improved product NPS from 28 to 47 by establishing a quarterly customer advisory board with 24 enterprise

clients

• Standardized the Agile Project Management cadence across 3 scrum teams, cutting release cycle time by 30%

over 8 sprints

Education

Bachelor of Science in Computer Science Sep 2006 – Jun 2010

Stanford University Stanford, CA

Computer Science GPA: 3.8/4.0
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