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SKILLS

Brand Management

Marketing Strategy

Team Management

Data Analysis

Communication

Project Management

Collaboration

LANGUAGES

English

Native

Spanish

Fluent

STRENGTHS

Strategic Leadership

Results-driven leader with a

proven track record of driving

business growth and

increasing market share

Brand Management

Skilled in developing and

executing brand management

strategies to drive business

growth and increase market

share

Market Analysis

Able to analyze market trends

and consumer insights to

inform brand positioning and

messaging

SUMMARY

Results-driven Vice President of Brand Management with 10+ years of

experience driving business growth and increasing market share through

the development and execution of brand management strategies. Proven

track record of success in leading cross-functional teams and collaborating

with external partners to drive brand engagement and awareness.

EXPERIENCE

Senior Brand Manager Jan 2013 - Dec 2018

Procter & Gamble New York, NY, USA

Developed and executed brand management strategies to drive business growth

and increase market share

• Led cross-functional teams to launch new products, resulting in a 25%

increase in sales revenue

• Analyzed market trends and consumer insights to inform brand positioning

and messaging, resulting in a 30% increase in brand awareness

• Collaborated with external partners to develop and execute marketing

campaigns, resulting in a 20% increase in brand engagement

• Managed a team of brand managers to develop and execute brand plans,

resulting in a 15% increase in team productivity

Vice President of Brand Management Jan 2019 - Present

Unilever New York, NY, USA

Led the development and execution of brand management strategies to drive

business growth and increase market share

• Developed and executed a brand relaunch strategy, resulting in a 40%

increase in sales revenue

• Led a team of brand managers to develop and execute brand plans, resulting

in a 25% increase in team productivity

• Collaborated with external partners to develop and execute marketing

campaigns, resulting in a 30% increase in brand engagement

• Analyzed market trends and consumer insights to inform brand positioning

and messaging, resulting in a 35% increase in brand awareness


